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MESSAGE FROM THE DESK OF DEAN

The twenty-first century has profoundly reshaped the world of business and commerce. 
Rapid technological innovation, the increasing integration of global markets, and 
evolving organizational ecosystems demand professionals who combine intellectual 
depth with adaptability, analytical acumen, and ethical responsibility. The Faculty of 
Commerce is steadfast in its commitment to nurturing such future-ready graduates who 
can respond to the complexities of a dynamic global economy.
In pursuit of this vision, the Faculty proudly introduces two new programmes designed to 
align academic learning with contemporary industry needs. The B.Com. (Honours) in 
Business Operations seeks to cultivate a robust understanding of operational strategy, 
efficiency, and data-driven decision-making. Complementing this at the postgraduate 
level, the M.Com. in Global Business and Supply Chain Management offers advanced 
insights into international trade, logistics, and the management of integrated global 
supply networks.
Recognizing the transformative impact of emerging technologies, the Faculty is 
introducing Cybersecurity as a dedicated course while embedding Artificial Intelligence 
across selected subjects. Several courses will also be conducted through computer 
laboratory-based learning, providing students with hands-on exposure to digital tools 
and analytical platforms.
Through these initiatives, the Faculty of Commerce embraces a new paradigm of 
experiential teaching–learning and holistic development, preparing students to lead, 
innovate, and excel in an increasingly interconnected world.

Prof. (Dr.) Pragnesh B. Shah
Dean, Faculty of Commerce
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A BRIEF ABOUT THE MAHARAJA SAYAJIRAO UNIVERSITY OF BARODA

ABOUT FACULTY OF COMMERCE

The Maharaja Sayajirao University of Baroda (1949), India's internationally 

acclaimed Multidisciplinary Education & Research University (MERU) is 

one of the oldest center of learning in Western India with English as 

medium of instruction catering to more than 55000 students on campus with 

a sprawling campus of 275 acres comprises of 14 faculties, 3 constituent 

colleges and several specialized centers and institutes offering wide 

spectrum of courses.

The Faculty of Commerce (1949) is a pioneering center of business 

education, renowned for academic excellence and industry-relevant training. 

The Faculty comprises five specialized departments: of Accounting & 

Financial Management, Banking and Insurance, Business Economics, 

Commerce & Business Management, and Co-operative Management & 

Rural Studies., offering a comprehensive range of NEP 2020 aligned 

postgraduate, undergraduate, diploma and certificate programs in the 

diverse domains of Business Management, Accounting, Financial 

Management, Marketing Management, Banking and Insurance, Strategic 

Human Resource Management and Services Management continuously 

evolving to meet global professional demands.
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Intake: 333*

Intake: 6466*

(4-Year Undergraduate 
Structure - B.Com. 

(Hons) / (Hons. with 
Research)

BACHELOR OF 

COMMERCE 

(HONOURS)

NEP 2020 Compliant | Multiple Exit Options | 

Interdisciplinary Approach

The Bachelor of Commerce (Honours) / Honours 

with Research is a three/four-year undergraduate 

programme designed in accordance with NEP 2020 

guidelines providing comprehensive knowledge in 

commerce, accounting, economics, management, 

banking, taxation, statistics, and finance, along with 

skill development, research orientation, and value-

based education.

SALIENT FEATURES

The curriculum follows a multidisciplinary and 

flexible credit-based structure, integrating:

• Major (Core) Courses

• Minor / Multidisciplinary Course

• Ability Enhancement Courses (AEC)

• Skill Enhancement Courses (SEC)

• Value Added Courses (VAC)

• Indian Knowledge System (IKS) Courses

• Internship

• On-the-Job Training / Research Project

(4-Year 
Undergraduate 

Structure)

B.COM. (H) in 

BUSINESS 

OPERATIONS

Multi-disciplinary Approach | Skill-based 

Learning | Industry-Oriented Curriculum

The Bachelor of Commerce (Business Operations) 

is a career-oriented undergraduate

programme that equips students with practical 

knowledge and industry-relevant skills

required for modern business environments. The 

programme focuses on areas such as

Accounting, Banking and Insurance, Business 

Analytics, Marketing, Taxation, MSMEs, and

digital business tools, while emphasizing practical 

learning, internships, and industry

exposure to prepare students for careers, 

entrepreneurship, and higher education in

commerce and management.

SALIENT FEATURES

• NEP 2020–aligned Multidisciplinary 
Curriculum

• Industry Integrated Internship & On-the-Job 
Training (OJT)

• Focus on Digital Business Tools, Data Analysis 
and FinTech

• Strong foundation in Accounting, Finance, 
Marketing and Business Operations

• Exposure to MSME ecosystem, 
entrepreneurship and business compliance

• Capstone Project and Research-oriented 
learning in the final year

• Industry interaction through projects, 
presentations and practical learning

ENTRANCE TEST 

For B.Com (H)

• The Entrance test will have 100 

Multiple Choice Questions

• Questions of 01 Mark each

• 100 Minutes duration.

• There is no Negative Marking

ENTRANCE 

TEST 

SYLLABUS

• Basic English Language 

Proficiency

• Basic Business Mathematics & 

Statistics

• Basic Accounting and Finance

• Basic Business Studies

• General Knowledge

ACADEMIC 

STRUCTURE

• Multiple Entry-Muli-exit system

• Completion of 1st Year- UG 

Certificate

• Completion of 2nd Year- UG 

Diploma

• Completion of 3rd Year-UG Degree

• Completion of 4th Year- UG Honours 

Degree

ELIGIBILITY 

CRITERIA

• 10+2 or Equivalent (All Streams) 

passed after April 2024

• Must Appear for entrance exam

• Minimum 45% required in class 

12 with English as a compulsory 

subject

• Candidate must be at least 16 

years of age

*Reservation as per the Government of Gujarat Rules from time to time

EVALUATION 

PATTERN

Continuous Comprehensive 

Evaluation (CCE),  50% 

formative assessment, 50% 

Summative assessment. 

Mandatory to appear in 

CCE to be eligible for End 

Semester Examination.

ATTENDANCE

Minimum 75% attendance 

necessary for appearing in 

examination in each 

semester.
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FEE STRUCTURE

B.Com.(H) 
Regular

Boys - ₹8780
Girls - ₹7580

B.Com.(H) 
HPP

₹17870

B.Com.(H) BO ₹30000

GENERAL RULES FOR B.Com.(H) & B.Com.(H) BO



Intake: 200*

BACHELOR OF 

BUSINESS 

ADMINISTRATION

ABOUT THE PROGRAMME

The Bachelor of Business Administration (BBA) Programme offered by the Faculty of Commerce, The 

Maharaja Sayajirao University of Baroda, is a flagship three-year full-time undergraduate programme 

designed to develop managerial competence, analytical abilities, and leadership skills among students. The 

programme integrates theoretical foundations of management with practical exposure to contemporary 

business practices. It aims to prepare students for careers in management, entrepreneurship, corporate 

sectors, and higher studies in business and commerce.

SALIENT FEATURES

• Comprehensive three-year undergraduate programme in Business Administration. 

• Merit-based admission process ensuring academic quality and transparency. 

• Emphasis on analytical thinking, communication skills, and leadership development. 

• Opportunities for interactive learning through group discussions, presentations, and case-based learning. 

• Designed to develop professional competence and managerial aptitude. 

• Strong foundation for higher education in management and allied disciplines. 

ENTRANCE TEST AND ADMISSION 

PROCEDURE

• Stage 1: Written Entrance Test, Duration: 2 Hours 

▪ 100 Multiple Choice Questions, No Negative Marking

Syllabi for Entrance Test:

• English Language Proficiency 

• Data Interpretation 

• Analytical Reasoning 

• Quantitative Problem Solving 

• General Awareness

• Stage 2: Creative Writing (Extempore)

▪ Candidates write approximately 200 words on a given 

topic to assess language proficiency, clarity of thought, 

and written communication.

• Stage 3: Group Discussion

▪ Candidates participate in a structured group discussion, 

evaluated on communication skills, clarity of ideas, 

leadership, and overall participation.

• Stage 4: Personal Interview

▪ A final personal interaction with the expert panel to 

assess personality, aptitude, and suitability for the 

programme.

FEE STRUCTURE

General 

Normal 

Category

General 

Payment 

Category

Special 

Payment 

Category

₹29780 ₹65380 ₹107380

ELIGIBILITY 

CRITERIA

• 10+2 or Equivalent (All Streams) 

passed after April 2024

• Must Appear for entrance exam

• Minimum 50% required in class 

12 with English as a compulsory 

subject

• Candidate must be at least 16 

years of age

EVALUATION 

PATTERN

• Continuous Comprehensive 

Evaluation (CCE).

• 50% formative assessment, 

50% Summative assessment.

• Mandatory to appear in CCE 

to be eligible for End 

Semester Examination.

ATTENDANCE

Minimum 75% attendance 

necessary for appearing in 

examination.
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Intake: 200*

Intake: 200*

Intake: 200*

Intake: 100*

Intake: 400*

SALIENT FEATURES

• 2-year, 4-semester full-time postgraduate programme under CBCS

• Emphasis on research skills and practical applications/trainings.

• Interdisciplinary learning approach.

• Industry Visit, Project work, Case Studies, Desertation

• Strong research culture with active guidance of Ph.D. scholars.

• All dept. have their student Associations for experiential learning: AFSA, MSA, CSA, BECOSA, BISF 

MASTER OF COMMERCE

ACCOUNTING AND FINANCIAL MANAGEMENT 

ABOUT THE PROGRAMME

To meet the demands of a globalized economy, the Faculty launched the M.Com CBCS program in 2021-22. 

Aligned with NEP-2020, this student-centric curriculum integrates e-business, Fintech, and sustainability 

through a multidisciplinary lens. It balances specialized domain expertise with professional skills, providing a 

holistic education that empowers students to navigate modern financial and technological advancements.

COOPERATIVE MANAGEMENT AND RURAL STUDIES

ABOUT THE PROGRAMME

The M.Com in Cooperative Management and Rural Studies is a two-year, full-time postgraduate program. 

Under the CBCS framework, it merges academic theory with applied expertise in cooperative law, rural 

development, banking, and micro-finance. The curriculum aims to produce skilled professionals and 

researchers capable of leading cooperative organizations and driving rural economic growth. Access to the 

Centre for Research and Training in Cooperative Banking and Micro Finance, set up with UGC grant. Offered 

by the only cooperative management department in Gujarat. Collaboration with renowned cooperative firms 

for real-world exposure.

COMMERCE AND BUSINESS MANAGEMENT

ABOUT THE PROGRAMME

The M.Com (CBCS) programme aims to develop advanced knowledge, analytical skills, and professional 

competencies in commerce and business management. Characterised by globalization & digital transformation, 

e-business, and financial innovations—the programme equips students with multidisciplinary perspectives and 

research-oriented skills. The programme prepares graduates to understand complex business environments, 

apply modern management practices, and contribute effectively to industry, academia, and society.  The 

curriculum integrates theoretical foundations with practical exposure through case studies, projects, and 

interdisciplinary learning.

ABOUT THE PROGRAMME

The M.Com in Banking and Insurance is a NEP-2020 aligned postgraduate program designed to bridge the gap 

between academic theory and industry practice. It covers core financial pillars alongside emerging sectors like 

FinTech, ensuring students are well-versed in modern market dynamics. Through a flexible, credit-based 

structure, the curriculum emphasizes hands-on experience via internships, corporate visits, and research 

projects. This approach ensures graduates possess both the conceptual clarity and the practical competence 

required to navigate and lead in real-world financial environments.

BANKING AND INSURANCE

BUSINESS ECONOMICS

ABOUT THE PROGRAMME

The M.Com in Business Economics at is a two-year, full-time postgraduate program characterized by a 

foundational first year and specialized second-year tracks in Industrial Economics or Financial Economics. By 

bridging economic theory with practical application, the program equips graduates for diverse professional 

roles in banking, corporate analysis, government policy, and academic research. Two Specialisations in Second 

Year: Industrial Economics - focus on industry structure, firm behaviour, market dynamics, competition policy, 

and industrial development; Financial Economics - focus on financial markets, investment, monetary 

economics, and financial systems. Student body, BECOSA (Business Economics Students Association), 

platform for academic, cultural, and extracurricular activities
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Intake: 100*GENERAL LEVEL PROGRAMME (NO BRANCH)

ABOUT THE PROGRAMME

The Master of Commerce (General) Programme, introduced in 2018, is a postgraduate course aimed at 

imparting advanced knowledge in areas such as Accounting, Finance, Management, Economics, Banking, and 

Insurance. It integrates theoretical concepts with practical exposure through projects and research activities. 

The programme emphasizes a holistic understanding of all major disciplines within the field of commerce.

MASTER OF COMMERCE

EVALUATION FEE STRUCTURE

30 Marks Internal Assessment (IA)

70 Marks End Semester Assessment (UA)

As per University rules 

from time to time.

ELIGIBILITY

• Applicants who have passed B.Com./ B.B.A./ B.Com. (Honours) or any other equivalent degree from fulltime 

regular/ distance learning programmes, are eligible to apply. Admissions are granted on merit basis. 

• Department of Accounting & Financial Management

• B.Com / BBA / B.Com (Hons.) or equivalent

• Minimum 55% aggregate marks

• Department of Cooperative Management And Rural Studies

• MSU Baroda Students (Local): B.Com / BBA / BBS or equivalent degree from MSU Baroda with not 

less than 50% marks

• Students from Other Universities (Outsiders): Must have secured a minimum of 60% marks in the 

qualifying degree

• Department of Commerce and Business Management

• Bachelor’s Degree (B.Com or equivalent preferred)

• Minimum 50% marks

• Department of Business Economics

• MSU Baroda Students (Local): B.Com / BBA / BBS or equivalent degree from MSU Baroda with not 

less than 50% marks

• Students from Other Universities (Outsiders): Must have secured a minimum of 60% marks in the 

qualifying degree

• Department of Banking And Insurance

• B.Com / BBA / B.Com (Hons.) or equivalent

• Minimum 55% aggregate marks

ACADEMIC STRUCTURE

The academic structure of the programme is based on a 

semester system comprising two semesters in each year. It 

includes a combination of core subjects, practical components, 

and project work in the course, ensuring a balanced approach 

between theory and application.

The programme structure is as follows:

• Duration: 2 Years (Full-time)

• Total Credits: 102

• System: CBCS (Choice Based Credit System)

Course Components

• M.Com Previous (Semester I & II)

▪ Core Courses (Parent Department)

▪ Interdisciplinary Elective Courses

▪ Open Elective Courses

• M.Com Final (Semester III & IV)

▪ Core Courses

▪ Interdisciplinary Elective Groups

EVALUATION PATTERN

ATTENDANCE

ADMISSION CRITERIA

For all subjects the evaluation pattern will be

• 40 Marks Internal Assessment (IA) 

• 60 Marks End Semester University 

Assessment (UA)

Minimum 75% attendance is compulsory as per UGC 

guidelines.

Merit based on marks obtained in 

Graduation level (UG).
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*Intake for all PGD courses are represented without 

inclusion of EWS reservation

FEE STRUCTURE

M.Com.
Boys - ₹9650
Girls - ₹8360

M.Com. (HPP) ₹60000

GENERAL RULES FOR M.Com. PROGRAMMES



Intake: 80

Intake: 80

Intake: 100

MORNING

ACCOUNTING AND FINANCIAL MANAGEMENT 

ABOUT THE PROGRAMME

The Faculty of Commerce offers Post Graduate Diploma programmes in Accounting & Finance and on a Higher 

Payment Basis in morning as well as evening session. These programmes are designed to provide advanced 

practical and theoretical knowledge in accounting, finance, and taxation, enabling graduates to enhance 

professional competence and career prospects in commerce and industry.

SALIENT FEATURES

• The programme features an industry-oriented and practical curriculum designed to align with current market 

requirements.

• It follows a semester system with an updated syllabus, ensuring that students stay relevant with evolving 

trends.

• The course provides exposure to real-world applications and professional practices, helping bridge the gap 

between theory and practice.

• Focus on Digital Business Tools, Data Analysis and FinTech. 

• Strong foundation in Accounting, Finance and Taxation. 

• Exposure to MSME ecosystem, entrepreneurship and business compliance. 

• Skill development in communication, analytics and business decision making

BUSINESS ADMINISTRATION

ABOUT THE PROGRAMME

The Post Graduate Diploma in Business Administration (PGDBA) is a professional program building essential 

managerial, analytical, and decision-making skills. Covering Finance, Marketing, HR, and Entrepreneurship, it 

prepares students for corporate leadership and ventures. The curriculum integrates theory with practical learning 

to foster critical thinking, strategic leadership, and the competencies required for modern business environments.

SALIENT FEATURES

• Industry-relevant and application-oriented curriculum

• Emphasis on practical exposure and case-based learning

• Focus on managerial skill development and leadership competencies

• Opportunity to develop entrepreneurial and innovative thinking

• Affordable fee structure compared to private management institutions

• Academic guidance from experienced faculty members

• Learning environment that promotes professional development and industry readiness

POST GRADUATE DIPLOMA

APPLIED ECONOMICS 

ABOUT THE PROGRAMME

The Post Graduate Diploma in Applied Economics (PGDAE) is a 1-year full-time postgraduate diploma 

programme offered by the Department of Business Economics, Faculty of Commerce, MSU Baroda. Designed 

with a strong applied orientation, it bridges economic theory with practical tools for real-world business and 

economic analysis. The programme is particularly suited for graduates seeking to strengthen their economics 

foundation before pursuing higher studies or entering industry roles in analytics, finance, and economic research.

SALIENT FEATURES

• 1-year (2 semesters) full-time diploma programme

• Strong applied economics orientation — theory grounded in practice

• Tools for business and economic analysis

• Admission through the MSUB Portal (merit-based, no entrance test) 

• Affordable fee structure making it accessible to a wide range of students
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Intake: 80COOPERATIVE MANAGEMENT 

ABOUT THE PROGRAMME

The Post Graduate Diploma in Cooperative Management (PGDCM) is a 1-year full-time postgraduate 

diploma programme offered by the Department of Cooperative Management and Rural Studies, Faculty of 

Commerce, MSU Baroda. It is specifically designed to meet the growing demand for trained professionals 

in the cooperative sector, offering applied knowledge in cooperative management, cooperative law, rural 

credit, and cooperative banking. The programme is particularly beneficial for those already working in or 

seeking to enter the cooperative sector, offering a short yet rigorous academic credential.

SALIENT FEATURES

• 1-year (2 semesters) full-time postgraduate diploma programme

• Offered by the only dedicated cooperative management department in Gujarat

• Strong applied orientation with training in cooperative organisations

• Highly affordable fee structure making it accessible to a wide range of graduates

• Access to the department's Centre for Research and Training in Cooperative Banking and Micro Finance

• Prepares graduates for direct employment in the extensive cooperative sector of Gujarat and India

EVENING

POST GRADUATE DIPLOMA

ACCOUNTING AND FINANCIAL MANAGEMENT 

ABOUT THE PROGRAMME

The Faculty of Commerce offers Post Graduate Diploma programmes in Accounting & Financial Management 

(evening) and on a Higher Payment Basis. These programmes are designed to provide advanced practical and 

theoretical knowledge in accounting, finance, and Taxation, enabling graduates to enhance professional 

competence and career prospects in commerce and industry.

SALIENT FEATURES

• The programme features an industry-oriented and practical curriculum designed to align with current market 

requirements.

• It follows a semester system with an updated syllabus, ensuring that students stay relevant with evolving 

trends.

• The course provides exposure to real-world applications and professional practices, helping bridge the gap 

between theory and practice.

• Project work and Presentation. 

• Strong foundation in Accounting, Finance and Taxation. 

• PGD IN BUSINESS MANAGEMENT (PGDBM)

• PGD IN STRATEGIC HUMAN RESOURCE MANAGEMENT (PGDSHRM)

• PGD IN MARKETING MANAGEMENT (PGDMM)

ABOUT THE PROGRAMME

The Post Graduate Diploma (Evening) Programmes are offered 

by the Department of Commerce and Business Management, 

established in 1949 under the Faculty of Commerce at The 

Maharaja Sayajirao University of Baroda. These programmes 

aim to provide professional, industry-oriented education in 

management disciplines, enabling graduates and working 

professionals to acquire specialised knowledge and managerial 

competencies in Business Management, Strategic Human 

Resource Management, and Marketing Management. The 

programmes are self-financed, one-year professional diploma 

courses designed to address the growing demand for managerial 

skills in the corporate and service sectors. The curriculum 

integrates theoretical foundations with practical exposure, 

enabling students to develop analytical abilities, problem-solving 

skills, and decision-making capabilities required in 

contemporary organisations.

SALIENT FEATURES

• Flexible Evening Schedule

• Ideal for Working Professionals

• Industry-Oriented Curriculum

• Practical Learning Approach

• Affordable Fee Structure
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ELIGIBILITY

• Applicants who have passed B.Com./ B.B.A./ B.Com. (Honours) or any other equivalent degree 

from fulltime regular/ distance learning programmes, are eligible to apply. Admissions are 

granted on merit basis. 

• Accounting & Finance

• Hold B.Com / BBA / BA or equivalent degree from a recognized university.

• Obtain minimum 45% aggregate marks in the undergraduate degree.

• For SC/ST candidates, 5% relaxation in marks is provided as per government rules.

• Business Administration (On Higher Payment Basis)

• MSU Students: Approximately 45% aggregate marks

• Students from Other Universities: Approximately 50% aggregate marks

• Applied Economics

• For MSU (Local) Students: 

• Minimum 45% marks as a full-time regular student at degree level

• Economics must be one of the subjects in the qualifying degree

• For Students from Other Universities (Outsiders): 

• Minimum 45% marks in aggregate in F.Y., S.Y., and T.Y. examinations of B.Com / 

B.B.A. / B.B.S. or any other equivalent degree from any recognized university

• Must be a full-time regular student in the qualifying programme

• Cooperative Management

• Any Graduate from a recognised university

• B.Com with Economics or equivalent examination preferred

• Minimum 45% marks in the qualifying graduation degree (as per general university 

norms)

ACADEMIC STRUCTURE

The academic structure of the programme is 

based on a semester system comprising two 

semesters. The subjects offered vary according 

to the chosen specialization.

• Duration: 1 year (2 semesters)

• Mode: Full-time, Regular

EVALUATION PATTERN

The evaluation pattern of the programme 

consists of a mid-semester examination of 

30 marks, along with a semester-end 

examination conducted by the university 

of 70 Marks. The question papers based 

on descriptive type.
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FEE STRUCTURE

Morning

PGD 

Regular

Boys - ₹9560

Girls - ₹8360

PGD 

(HPP)
₹17020

PGD (Evening) ₹19720

ATTENDANCE

Minimum 75% attendance is compulsory as per 

UGC guidelines.

GENERAL RULES FOR DIPLOMA PROGRAMMES



11

FRAMES OF EXPRESSION



ADMISSION PROCEDURE (FOR ALL UG & PG PROGRAMMES)

[Dates for the Admission Process for the Academic Year 2026-27 will be announced soon.]

STEP – 1

Register via GCAS Portal

https://gcas.gujgov.edu.in/

STEP – 2

Register at MSUB

Portal on the given link

www.msubaroda.ac.in/
[www.msubaroda.ac.in → Admission →

Entrance Exam Registration]

STEP – 3
Appear for the

Entrance exam

(GCAS Registration No.

Compulsory)

Faculty of Commerce

Opp: Yashkamal Building, 

Lokmanya Tilak Road,

Kalaghoda, Sayajigunj,

Vadodara 390002

Gujarat, India.

Phone: 0265 2789485

or on the web at 

www.msubaroda.ac.in

CONTACT US

HELP DESK

Main Building: 7574000761

Girls College: 7574000763

General Education Building: 7574019144

BBA Building: 6355090692

Padra College: 8401572297
ON WORKING DAYS - 11 A.M. TO 5 P.M.
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